
time/individual commitment will 

be required. In our newsletters, 

we will publish the dates and the 

estimate number of people we 

will need to be at events. Please 

consider giving your time to help 

out. 

Everyone is familiar with the P2P 

and B2B concept but, winging it, 

how about B2C and C2B? As a 

member, encourage the participa-

tion of your customers. We cur-

rently have incentives in place for 

member businesses to encour-

age individual member participa-

tion. How about C2B; this is 

strong. As an individual member, 

is the business providing services 

or products to enhance your boat-

ing experience a member? If not, 

let them know your are a mem-

ber; dazzle them with your knowl-

edge of SCMAôs work. As an 

individual, if you sign up a busi-

ness, I will see that your member-

ship fee in the coming year is 

picked up.  

In closing, I must again empha-

size, SCMA is at a critical junc-

ture. Our financial future is uncer-

tain. Increasing our membership 

base across the board has be-

come a matter of necessity if we 

are to continue our legislative 

effort to enhance the enjoyment 

of boating in our state. So, if char-

acter counts, and it does, the time 

is now.  

Have a great and safe spring 

season. As always, feel free to 

contact me anytime if I can be of 

assistance. 

Bob Pilcher                                 

pilcher.marine@gmail.com  

Spring is here, a time when a young 

manôs or womanôs fancy turns to, what 

else...boating! As you hurriedly prepare 

for the upcoming season, washing, com-

pounding and waxing the winterôs grime 

off the gel coat, doing heavy work, light 

work, bright work, etc., have you ever 

stopped to give some thought to what 

makes your boat float? And I am not 

referring to Archimedes law of buoyancy. 

Iôm talking about government and the 

laws regulators would impose on you as 

a boater. Left unchecked, you and your 

boat would be high and dry, or, in nauti-

cal terms, permanently aground. What 

keeps your boat afloat is the state and 

national marine associations that con-

stantly, vigilantly monitor government for 

proposed legislation that, left unchecked, 

would ground you. 

As a recreational boater, the South Caro-

lina Marine Association is your own per-

sonal conduit to your state legislature. If 

your perception is there are no issues 

past, present or future that would directly 

affect your ability to enjoy our precious 

resource, then we must be doing our job. 

Marine associations often find them-

selves in a ñCatch 22ò wherein failure 

puts them front and center while mission 

success goes virtually unnoticed. While 

we try to toot our own horn, no one 

seems to be listening. 

For those members who own a business, 

the importance of servicing your cus-

tomer base and marketing your product 

cannot be overstated. Both require a 

commitment of manpower and source of 

revenue. 

Even during the SCMA boat show 

era, it was always a handful of the 

same individuals who gave up their 

time and, in many instances, made 

monetary contributions to keep 

SCMA a viable entity. Now, more 

than ever, SCMA needs the help of 

its membership  to continue its mis-

sion. Now, more than ever, the old 

clich®, ñyouôll be sorry when Iôm 

goneò could not be truer. Now more 

than ever, the entire membership 

needs to step up to the plate and 

take a turn at bat. I have asked the 

Board this month to make every effort 

to distribute this monthôs newsletter 

to as many non-member businesses 

and  individuals as possible. We will 

be launching an SCMA Face Book 

and want to encourage all members 

to participate. I personally ask that 

each current member, trade and 

individual, encourage other individu-

als to become SCMA members.  

To those who made commitments to 

me and other SCMA volunteers at 

the Charleston Boat Show in Janu-

ary, this is a reminder that itôs time to 

follow through. You can join online or 

download the application and send in 

your check. 

From now through the end of the 

year, we are going to have a pres-

ence at every possible marine func-

tion from tournaments and sponsored 

events to Auntieôs backyard barbe-

cue. What we are sorely lacking is 

manpower. We need volunteers to 

help us sell your association. Obvi-

ously, the more volunteers, the less 

Calendar  

April 17-25 Clarenden County 
Striped Bass Festival 

April 21 Antique Wooden Boat 
Show Festival, Lake Hartwell 

April 20-22 Marine Protected Areas 
Federal Advisory Committee Meet-
ing, Charleston 

April 22 Earth Day 

April 23-25 Santee Birding & Nature 
Festival 

April 24 Hilton Head Seafood Festi-
val; Port Royal Soft Shell Crab 
Festival 

April 25 Blessing of the Fleet, Mt. 
Pleasant 

April 30 Taste of Beaufort 

May 1 Low Country Shrimp Festival 
& Blessing of the Fleet, McClellan-
ville 

May 1 Spirit of SC Adult Education 

May 5-6 American Boating Con-
gress 

May 8 Dragon Boat Charleston Fest 

May 8 Bluegrass on the Wac-
camaw, Conway 

May 9 Motherôs Day 

May 10 SCMA Board Meeting, 
Marina at Grande Dunes 

May 10 Confederate Memorial Day 

May 12-15  Bohicket Marina Billfish 
Tournament 

May 15-16 Little River Blue Crab 
Festival 

May 26-29 43rd Annual Georgetown 
Blue Marlin Tournament 

May 31 National Memorial Day 

June 5 Lowcountry Splash, Charles-
ton 

June 5-6 Folly Beach Wahine Clas-
sic 

June 11-13 Grand Strand Sports & 
Fishing Festival 

June 12 National Marina Day, 
Marina at Grande Dunes 

June 14 Flag Day; SCMA Board of 
Directors Meeting 

June 20 Fatherôs Day 

June 23-26 Carolina Billfish Classic 

 

 

FROM THE PRESIDENTðBob Pilcher  

South Caro l ina Mar ine Associat ion  
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BOAT FEES TO INCREASE?  

The SC Senate Finance Committee approved a 2010 budget that calls for 

increasing the fees on boats and other watercraft by $5 and the price for 

fishing and hunting licenses by $2. It is estimated that the two fee hikes 

would add about $2.7 million in income to the state. Most of it would go to 

law enforcement agencies.  The full Senate is expected to consider the 

budget shortly. 

SCMA ö P.O. Box 12187 ö Charleston, SC 29422 ö 843.889.9067 ö www.scmarine.org ö SCMarineAssn@gmail.com 



The SC Department of Natural Resources is asking anglers who 

participate in shore-based saltwater fishing to take a short online 

survey. Information from the survey will be used to identify these 

access points and determine which may be in need of mainte-

nance or repair. It is part of an effort to enhance and revitalize 

shore-based saltwater fishing access points along the South 

Carolina coast. 

If you typically fish from shore into salt or estuarine waters, 

please take a few moments to assist DNR by answering the 

questions at http://www.surveymonkey.com/s/PGGQ2MY.  

Unique Sailing Opportunity  

Tournament Organizers Attention!  

SCMA At House Ways & Means Subcommittee  

Join SCMA in Columbia at the House Ways & Meansô 

Property Tax Subcommittee meeting to consider S 405 

which passed the Senate last May 13. It gives the 

counties the option to adopt ordinances allowing 

boats to stay for 90 or 180 aggregate days, re-

gardless of the number of consecutive days, be-

fore becoming liable for property taxes.  Several 

county councils have found the language in the 

current law to be confusing.  As introduced by 

Sen. Cleary, the bill would also have extended to 

boats owned by LLCs the option to reduce taxes 

by applying the second home requirements to 

qualifying boats.  This provision was dropped but 

we hope to have it reinstated as this hearing. 

SCMA would have liked to use this piece of legis-

lation as a vehicle for leveling the playing field on 

property taxes between SC and our neighboring 

states.  However, our lobbyist thinks tax reform 

will not be feasible this session because of the 

budget cuts and because the legislature will 

probably adjourn early.  We will have it on our 

agenda for next year. 

SALTWATER FISHING SURVEY  
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MEMBER NEWS 

Welcome to new professional 

members Cricket Cove Marina in 

Little River, Dataw Island Marina 

and Isle of Palms Marina. 

 . 

After visiting Cooper River Marina, 

students could either redesign the 

existing marina and/or creating a 

new marina and profit centers. 

Upon completion of this task, the 

students presented their unique 

perspectives to a panel of peers. 

The course is a prerequisite to 

become a Certified Marina Man-

ager (CMM). The panel partici-

pants included SCMA members 

Milt Hazel, CMM, and Matt Dris-

coll, as well as Ray Ely, Project 

Director for the Charleston County 

Park & Recreation Committee. 

 

If you plan to hold a saltwater fishing tourna-

ment, please remember that you must file an 

application for a marine event with DNR 30 

days before the event.  You can get the form 

at www.dnr.sc.gov/boating/Forms/PDF/

Maraineeventapp.pdf. 

DNRôs Office of Fisheries  Management is 

also asking tournament directors to submit the 

tournament results voluntarily to increase the 

landings data available for review. In return, 

DNR will provide you services such as adver-

tising the tournament on its website and loan-

ing certified scales to be used. For more infor-

mation, contact Amy Dukes at 843.953.9365. 

Yacht Club Invitation  

The South Carolina Yacht Club cordially invites all 

Windmill Harbour property owners, slip owners, and 

renters who are not members of the club to a special 

invitational cocktail party on Sunday, May 2, from 6 to 

8 PM. This invitation is expressly given to introduce 

non-members to a special opportunity the club is 

offering.   SCYC has released 100 memberships at an 

initiation fee of $2,000. Not since the early years of 

SCYC has the initiation fee been this low. When the 

membership is brought to its full complement, it 

probably will not be offered again. RSVP to the yacht 

club by Friday, April 30th. 

For a truly different take on sailing, join 

the Spirit of South Carolina, our very own 

tall ship, on May 1 from 3 to 6 PM for an 

Adult Education Sail. The sail will include 

educational activities focusing on Marine 

Science and Maritime History as well as 

beverages and light refreshments. 

To sign up, contact Rachel Stewart at 

rstewart@scmaritime.org or 

843.722.1030, ext. 20.  Cost is $50 for 

SCMF members and $65 for nonmem-

bers. 

The Cooper River Marina was 

selected as this springôs host site-

for the International Marina Insti-

tuteôs Advanced Marina Manage-

ment  Course Case Study. The 

case study chose an existing ma-

rina for which the participants in 

the course redesign the marina 

tocreate the optimum utilization of 

space. Nine students were in the 5 

-day course including Matt Driscoll 

from Cooper River and Stan Jones 

from Charleston Harbor Resort 

&Marina.  Others included manag-

ers from Florida, California, Wyo-

ming, Wisconsin and Australia 



Boating Industry magazine is 

looking for the ñbest of the bestò 

among marine boat dealers by 

launching the 2010 Top 100 

Dealer Program.  And they 

want your help. 

If any of the dealers you use 

stand out from the crowd in 

terms of: 

Overall business opera-

tions 

Professionalism 

Customer service 

Marketing 

Nominate them! 

Nominate as many as you want 

by emailing Liz Walz, 

lwalz@affinitygroup.com, with 

the nomineeôs city, state, con-

tact person at the dealership, 

the phone number and email of 

the contact person and your 

name, company and e-mail. 

 

Boating Industry will contact 

each of the dealers to inform 

them of your nomination.  

But...itôs important to note that 

the dealer must fill out an appli-

cation themselves by July 16th. 

The application can be 

downloaded at www.boating-

industry.com. Nominations 

must be received by May 14th. 

HOW HEALTH CARE LEGISLATION AFFECTS YOU  

nesses as those employing less than 50 people or those 

employing less than 100. Companies that grow beyond 

that size will be grandfathered.  

o        Eligible small businesses that purchase coverage 

through new state exchanges can receive a tax credit for 

their contribution toward the employees' health insurance 

premium.  

This is the bulk of what will affect small businesses. 

There are a host of other changes proposed that will af-

fect individuals and families, your workers, which should 

also be followed so you know how your decisions will fur-

ther touch your employees. For instance medicare taxes 

on wages will rise from 1.45% to 2.35%. A new 3.5% tax 

on unearned income (dividends and interest) will be com-

ing. Children can no longer be denied coverage for pre-

existing conditions and can stay covered under their par-

ents insurance until they are 26 years old.  

Thanks to the Association of Marina Industries for this 

information. 

Throughout the debate on the recently passed health care 

legislation, how small businesses would be affected, would 

they be required to cover employees and at what cost,  has 

been in the forefront of our members' minds. While the legal 

process is long from being over; there are some aspects of 

the new law that marine businesses can start planning for 

now. 

o        From 2010 through 2013, a tax credit becomes avail-

able for 35% of the company's health care cost. This is only 

available to businesses with 25 or fewer employees with an-

nual wages of less than $50,000. 

         In 2014, companies with more than 50 employees that 

don't offer health insurance will pay a penalty starting at 

$750 a year per full-time worker. A proposal approved by the 

House, but still needing Senate approval would raise that 

penalty to $2000. Employers with less than 50 employees 

would be exempt from these penalties.  

o        Companies with more than 200 employees would be 

required to enroll all workers automatically into health insur-

ance plans offered by the employer. Employees would be 

eligible to opt out of these plans and choose other coverage.  

o        Also beginning in 2014, state-based exchanges (Small 

Business Health Options Program) will be created where 

individuals and small businesses can pool together to pur-

chase health coverage. States can consider small busi-

Nominations for 2010 Top 100 Dealers  
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SCMA MISSION STATEMENT 

ñTo promote the growth of recreational boating in South 

Carolina and a better boating experience in order to en-

hance the success of marine related activities in our state 

through an emphasis on the boating lifestyle , awareness 

and professionalism through economic, environmental, 

legislative and educational efforts."  

 



SCMA sends a big thank you to Scout 

Boats for the loan of one of their new 151 

models as the centerpiece for our display 

at the Palmetto Sportsmenôs Classic in 

Columbia last month.  It attracted a lot of 

attention to our booth. 

Also thank you to members Dwayne 

Schalles, Port Supply, and Rick Griffin, 

Downtown Marina, for helping to staff the 

booth, and John Altenberg, Sea Tow Lake 

Murray, for his offers of help.                         

Weõre Online at 

www.scmarine.org  

 

South Carolina Marine Association  

Phone: 843.889.9067 
Fax: 843.889.3672 
E-mail: 
SCMarineAssn@gmail.com 

P.O. Box 12187 
Charleston, SC 29422 

SCMA BOARD OF DIRECTORS  

President Bob Pilcher , 843.860.6443,  

pilcher.marine@gmail.com 

 

Vice President Stan Jones , Charleston Harbor Resort & Marina, 

843.856.9996, sjones@charlestonharborresort.com 

 

Secretary Dwayne Schalles , Port Supply, 843.270.1745, 

dwaynes@portsupply.com 

 

Treasurer Rion Salley , Port Royal Landing Marina, 843.525.6664. 

rion@portroyallandingmarina.net 

 

Ex Officio Rick Griffin , CMM, Downtown Marina, 843.524.4422, 

dwntwnmarina@islc.net 

 

Stewart Altman , Marshallôs Marine, 843.588.2091, stew-

art@marshallsmarine.com 

 

Jeff Boger , Berry-Boger Yacht Sales, 843.249.6167, jeff@bbyacht.com 

 

Sherry Harrelson , Osprey Marina, 843.215.5353, smiley1@sc.rr.com 

 

Bryan Smith , Wacca Wache Marina, 843.651.2994, dockmas-

ter@wwmarina.com 

 

Bob Strickland , Marina at Grande Dunes, 843.315.7777, 

bob.strickland@bccompanies.com 

 

Alternate Jack Walker , GEL, 843.769.7378, JTW@GEL.com 

 

Executive Director Suzi DuRant  

VOLUNTEER!  

Help promote SCMA member-

ships at the following events: 

May 12-15 Bohicket Marina Bill-

fish Tournament from 5-8 PM; 1-2 

volunteers 

May 26-29 Georgetown Blue Mar-

lin Tournament from 5-8 PM; 1-2 

volunteers 

June 12 National Marine Day 

celebration at Marina at Grande 

Dunes from 9 AM-5PM; as many 

volunteers as possible to help with 

the programs. 

Call 843.889.9067 to volunteer.  

Advertising Opportunities  

Donôt forget that members can 

advertise through PATRON ADS 

on SCMAôs website for only $25 

per month.  Your name and link to 

your website will appear on each 

page of the site. Call or email the 

SCMA office. 


